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Enclosure -1 

 

Objectives of Study 

The main objectives of PSA are to spread social consciousness among the masses and 

promote important social issues which generally go unnoticed. Such advertisements may 

range from being subtle to direct, and practical to ironic. 

I. General Objectives: 

 To make a review of the history of advertising in India and in Rajasthan to its present 

stage. 

 To analyze the impact of selected public service advertisements on rural and urban 

respondents.  

II. Specific Objectives: 

 To analyze the attitudes of both male and female households towards public service 

advertisements appearing in print and electronic media. 

 To identify the category of selected public service advertisements appearing in media 

which has more impact on respondents. 

 7To find out the reach of the selected PSA’s among public. 

 To find out the right medium of media in telecasting the PSA to make it more 

effective. 

 To compare the impact of selected public service advertisements on rural and urban 

respondents. 

 To compare the impact of selected public service advertisements on rural and urban 

respondents through electronic and print media. 

 To give suitable recommendations to make PSA more effective on the basis of findings 

of the study. 
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Enclosure-2 

Achievements 

 
The objectives mentioned in the study are accomplished by the researcher. In initial 

chapters researcher provide a brief history of advertising with specific reference to public 

service advertising. Researcher also made an attempt to analyze the impact of selected 

public advertisements on rural and urban respondents. Researcher examined the impact of 

rural and urban respondents regarding print and electronic media. The major issue of the 

country is people have different kind of educational background and habitation etc. 

Therefore, similar type of advertising will not be beneficial for each and every section of 

the society. To overcome this problem researcher gave some suggestions to improve the 

effectiveness of various public service advertisements.  

Suggestions offered by the researcher should be adopted at different levels like solution of 

social problems through academicians, Government, Nongovernment organizations and 

active participation of private sector. There is an urgent need to change in people attitude 

also. They should live in the society as a responsible citizen and try to follow the directions 

mentioned in Indian Vedas, Upanishads, Shruti and Smiriti etc. By following them many 

social problems can be removed from the society and expenditure on awareness campaign 

can be utilize somewhere else which will be beneficial for whole nation.       
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Enclosure -3 

Summary 

 

India is a miracle. For all its diversity and problems, the country survives and even 

prospers to some extent. But these problems do not go away. They are great, and in some 

ways getting greater. Social problems arise out of social transformation and contradictions. 

Social problem pose an obstacle for the upliftment of the society and its economic 

progress. Public service advertising is a potentially powerful tool in the effort to address 

the many public health and other social challenges facing this country. Although, it’s 

tackling childhood obesity, recruiting community volunteers, raising awareness about 

global warming, promoting HIV testing or raising money for medical research, PSAs have 

the potential to reach a large audience to get the message out. It is the purpose of this study 

to provide basic data about the state of public service advertising on selected media today, 

and also want to know the future target. 

Advertising agencies and Government information departments has to work together to 

reach out rural audience to inform the messages of schemes and facilities provided by the 

Government to reach out the public. When it comes to effective PSA’s, it is essential to 

keep the target audience in mind while creating the social message. A thorough 

understanding of the target group improves the impact of the message being delivered. 

Social Advertisements should carry a short message which is to the point. Such messages 

can be dramatic and should ideally stand out from the clutter of all other advertisements. 

Objectives of the Study 

The main objectives behind these advertising are to spread social consciousness among the 

masses and promote important social issues which generally go unnoticed. Such 

advertisements may range from being subtle to direct, and practical to ironic. 

I. General Objectives: 

 To make a review of the history of advertising in India and in Rajasthan to its present 

stage. 

 To analyze the impact of selected public service advertisements on rural and urban 

respondents.  

II. Specific Objectives: 
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 To analyze the attitudes of both male and female households towards public service 

advertisements appearing in print and electronic media. 

 To identify the category of selected public service advertisements appearing in media 

which has more impact on respondents. 

 To find out the reach of the selected PSA’s among public. 

 To find out the right medium of media in telecasting the PSA to make it more 

effective. 

 To compare the impact of selected public service advertisements on rural and urban 

respondents. 

 To compare the impact of selected public service advertisements on rural and urban 

respondents through electronic and print media. 

 To give suitable recommendations on the basis of findings of the study. 

Hypothesis 

On the basis of data collection, researcher identified the following broader hypotheses for 

the study: 

 H0:  There is no impact of public service advertisements of print and electronic media 

on respondent’s behaviour. 

 Ha: There is a significant impact of public service advertisements of print and 

electronic media on respondent’s behaviour. 

 H0: There is no significant difference on the impact of selected public service 

advertisements on rural and urban respondents. 

 Ha: There is a significant difference on the impact of selected public service 

advertisements on rural and urban respondents. 

Sampling Unit 

 On the basis of the population census 2011 researcher has selected four largest cities 

which are Jaipur, Jodhpur, Kota and Bikaner. In the same manner the largest towns are 

selected to know the responses of rural people from the same districts which are 

Chomu, Phalodi, Ramganj Mandi and Nokha subsequently. 

Sampling Technique 

 Probability based simple random sampling technique would be adopted by the 

researcher in accordance with the feasibility and suitability of the proposed study. 
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Sample Size 

Although large samples give more reliable results than small samples, yet keeping the time 

and monetary constraints along with other limitations into consideration, the sample size is 

800 audience and readers from various electronic and print media which will be further 

categorized in 100 from urban area and 100 from rural area, 4 districts and four town are 

selected for the study. One questionnaire was designed to get the responses for selected 

public service advertisements. 

The above mentioned details are reported by the researcher in five chapters. First Chapter 

of this project includes introduction of concept, various social problems in India, major 

public service advertising campaigns and the present position of PSA in India.   

Second chapter of this study explains the research methodology. Review of literature, 

objectives and hypothesis of study, sources of data collection, sample size, areas covered, 

and use of various statistical tools to test the responses given by respondents are 

elaborately discussed in this chapter.  

Third chapter describes the selected PSA for the study with detailed study of content, 

message, use of celebrities, and impact etc. 

Fourth and fifth chapters show analysis and responses given by respondents with 

hypothesis testing. In the last chapter researcher made an attempt to reveal the summary of 

findings, concluding comments and suggestions. Followed by the list of references taken 

for the research study topic as the basis of research and presented in the form of 

bibliography and questionnaire is also attached as annexure.  

 

 

 

 

 

 

 

 

 

 

 



7 
 

Enclosure -4 

Contribution to Society 

 

Government has been, since nations’ independence, formulating policies, programs, 

projects and schemes and investing significant financial resources through every Five Year 

Plan to accelerate the development of society. India’s eleventh five year plan and the 

ongoing twelfth plan 2012-2017 has put added emphasis on inclusive growth and as such 

these two plans are fundamentally different from all the earlier five year plans. All the 

programs and schemes being implemented by the concerned ministries and departments of 

the union and state governments in the area of education, health, poverty, agriculture, 

women, skill development and supporting infrastructure, among others have shown 

varying degree of response and performance at the grassroots level.  

There are certain achievements of these schemes like rising enrolment in rural India’s 

schools, better provision of girls’ toilets, more libraries in schools, compliance on pupil-

teacher ratio and improvement in drinking water facility etc. But there are some loops 

holes are also there like teacher — classroom ratio is declining, children’s attendance has 

declined and scarcity of class rooms is resulting in using same classroom for different 

classes. The performance of the different schemes is varied. A major 

revamp/reorganization of the myriad schemes is greatly needed. The awareness level in the 

gram sabha and district level is also very low resulting in lack of ownership, ill-conceived 

planning and shelf of projects, and weak or even no social audit at all. 

Therefore, currently there is a strong emphasis on public awareness regarding several 

government programmes for social upliftment. Numerous examples of successful efforts 

where public education has brought about dramatic changes in human behaviour include: 

potable water, hydration, hand washing, road safety, waterborne and airborne diseases and 

medication compliance. As a result, there is increasingly pro-social behaviour, both at 

household and community level. 

For gender mainstreaming and empowering women in agriculture, environment safety, 

health issues, girl education and other various projects are being implemented to address 

issues related to women in different areas with a vision of developed society. It is also 

working on gender sensitive approaches and methodologies to enhance access of women 

to critical resources, programmes and services which are critical for women's 

empowerment in available schemes.  
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Rural women find it gradually more difficult to manage with fast changing social 

circumstances, which has entirely changed the life style and scenario. Appropriate use of 

communication techniques and media can provide information, guidance as well as 

experience sharing of beneficiaries of various schemes. There is a requirement to 

strengthen the exchange of ideas among all segments of society for the greater 

involvement of people in overall development of society. This is an essential prerequisite 

for sustainable development.  
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